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Akademik va baholash innovatsiyalari festivali (UOS Akademik treningi)

Joriy yilning 26-fevral kuni Toshkent shahridagi Singapur menejmentni rivojlantirish
institutida UOS akademik treningi bo‘yicha sertifikatlar o‘z egalariga topshirildi.

Trening xodimlar o‘rtasida akademik yaxlitlikni kuchaytirish, baholashni loyihalash va
amalga oshirish ko‘nikmalarini rivojlantirish, talabalarning muvaffagiyati va o‘quv natijalarini
go‘llab-quvvatlaydigan baholash strategiyasini yaratishga e'tibor garatish kabi mavzularni gamrab
oldi. Shuningdek, trening gatnashchilariga sertifikatlar topshirildi.

*kkk

Academic and Assessment Innovation Festival (UOS Academic Training)

On February 26, 2024, certificates for the academic training of UOS were handed over to its
participants.

The training covered topics such as enhancing academic integrity among staff, developing
assessment design and implementation skills, and focusing on creating assessment strategies that
support student success and learning outcomes.
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media studio 8, Adobe Flash, Macromedia dreamweaver, Be6-cainTnapHu apatuLLra MymKaniaHraH
factypnapgaH HTML, Tur
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YKyB facTypuja cabab Ba okpbaT MyHocabaTiapy MaHTUFUHUHE RYKANUTK;

KEHI KamMpoBAM MyTaxacCUCnapHu TaWépnawra WyHanTUpWAraH TabauM  TUMMUra
mocnawmLaaru KNAMHYUAMKIap;

YKyB KapaéHu, WIMUA Ba WIMMWIA-Nearornk MakTabnapHUHI aHbaHanapu ypracujaru
TahoBYT Ba boLIKaapAaH TalKua Tonaau.
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inequality in sports has been a persistent and complex issue. Despite the significant progress made in
terms of visibility, funding, and fan base for women's sports, men's sports continue to dominate the
global sporting industry. Throughout history, men have been associated with physical strength and
dominance, and sports have provided a platform for men to exhibit their physical prowess. This
cultural context has created a perception that men's sports are more exciting and competitive than
women's sports. Nevertheless, there is a gradual shift occurring with increased attention being given
to women's sports and the creation of more opportunities for female athletes to showcase their talents.
It is now our responsibility as fans, media outlets, and stakeholders to support and promote women's
sports, fostering a more equitable and inclusive sporting landscape. By actively working towards
breaking down barriers and providing equal opportunities, we can help bridge the gap and create a
more balanced representation of athletes across genders in the sporting world.

Cultural norms and societal expectations

Numerous studies and research have examined the reasons behind the higher viewership of
men's sports in comparison to women's sports. The disparity and inequality in women's sports leagues
and events can be attributed to several potential factors. One of the primary contributors to this
unfairness is cultural norms and societal expectations. Senne (2016) suggests that women continue to
face scrutiny and stereotyping due to social norms that define them as fragile, less capable, and
passive. Additionally, sports have traditionally been associated with masculinity, leading to a
perception that women are encroaching upon male domains. In certain communities, such as in
Myanmar, there may be disapproval of women participating in sports while it is seen as positive for
boys (Thein, 2015). Yu et al. (2017) found that girls in China, Shanghai, engaging in certain sports,
like soccer, were considered to be deviating from femininity. Senne (2016) further notes that sporting
norms and traditions reinforce notions of dominant masculinity, leaving women with limited roles in
co-ed sports or segregated women's teams, which can discourage female participation. Societal
expectations play a significant role in shaping women's involvement in sports across different
countries. There are specific gender roles that may deem certain sports inappropriate for women.
Women are often assigned specific societal roles that do not align well with sports, resulting in their
underrepresentation in many levels of the sports industry. According to Gender Differences in Sports
(2021), societal expectations make women less likely to participate in sports and they tend to face
more challenges when they do, leading to lower retention rates. It is particularly concerning that
female coaches are underrepresented in coaching education programs, leaving girls and women with
predominantly male role models in sports. The lack of confident and strong female athletic models
contributes to the issue. While male athletes are plentiful, girls are exposed to societal beauty
standards that may not align with athletic pursuits. Overall, societal expectations, cultural norms, and
the reinforcement of traditional gender roles contribute to the disparity and underrepresentation of
women in sports. Addressing these issues requires challenging stereotypes, promoting gender
equality, providing more opportunities for female athletes, and increasing the visibility of successful
women in sports to serve as role models.

Physical and biological differences

Although physical differences exist between men and women, it does not imply that men are
inherently superior to women in sports. From a biological standpoint, men generally possess larger
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who value physical strength and athleticism. The gender gap in sports, while narrowing, persists due
to a combination of biological differences affecting performance and socio-political factors that
hinder full female participation in various sports worldwide (Capranica et al., 2013). Coleman and
Shreve (2018) suggest that one reason men and boys tend to outperform professional female athletes
is due to testosterone levels. Testosterone levels produced by the female body, without
androgenisation, are not competitive against males, defined here as athletes with testes and
testosterone levels in the male range. These differences usually provide men with a competitive upper
hand in sports. Factors such as longer and larger bones and a higher muscle mass-to-body weight
ratio give men a clear mechanical edge over female athletes (Latham, 2018). TABLE 1 compares the
best results of boys under 18 to professional female athletes.

However, Sousa et al. (2019) conducted a study highlighting physical attributes that allow
women to excel in longer distances or colder environments. Women tend to have a higher body fat
accumulation and greater efficiency in utilizing fat oxidation for endurance performance, which can
be advantageous in longer events (Pro Sports, 2022). Additionally, Latham (2018) mentions that
female athletes are better than at converting glycogen to energy, a secondary fuel source used when
glucose levels drops. This is why female athletes excel in ultra-long-distance sports and usually avoid
hitting the point of exhaustion during extended races. While physical differences between men and
women can impact athletic performance, it is crucial to recognize each athlete as an individual and
strive to create an equitable playing field that allows all athletes to reach their full potential,
irrespective of gender. It is important to celebrate and support athletes based on their unique abilities
and achievements, considering a variety of factors beyond biological sex.
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sports. Research conducted by Box (2021) reveals that male athletes receive $179 million more in
athletic scholarships annually compared to their female counterparts. Moreover, collegiate
institutions allocate only 24% of their athletic operating budgets to female sports, with even lower
percentages (16% for recruiting budgets and 33% for scholarship budgets) dedicated to female
athletes. Consequently, women's sports teams often face limitations in terms of resources, equipment,
training facilities, coaching staff, and other forms of support. This disparity hinders their ability to
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specific forms of discrimination and exclusion, further exacerbating the inequality in sports.
Nevertheless, there have been positive developments and ongoing advocacy for gender equality in
sports. Initiatives such as equal prize money in some tournaments, increased media coverage of
women's sports, and campaigns promoting inclusivity have shown promising steps forward.
Achieving gender equality in sports necessitates continuous efforts and collective action from various
stakeholders, including sports organizations, media outlets, sponsors, and society as a whole. By
addressing disparities in participation, pay, media representation, and leadership, as well as
challenging gender stereotypes, we can work towards creating a more equitable and inclusive sports
environment that benefits athletes of all genders.

Conclusion

Sports offer valuable lessons to young athletes, regardless of their gender. They teach skills
such as teamwork, cooperation, discipline, and time management, among others. Sports also provide
a source of joy, relaxation, and escapism from the challenges of everyday life. However, it is
important to acknowledge the disparities that exist between men'’s and women's sports in terms of
visibility, investment, and opportunities, as discussed and demonstrated in this paper. Historically,
men's sports have received more attention and resources, resulting in larger fan bases and higher
levels of commercialization. Nonetheless, the landscape is gradually changing as efforts to promote
gender equality gain traction. Both men's and women's sports possess unique qualities and contribute
to the diverse tapestry of athletic competition. Men's sports often emphasize physicality, power, and
speed, while women's sports highlight grace, agility, and skill. It is crucial to recognize and appreciate
the achievements and abilities of athletes irrespective of their gender. Gender equality in sports is not
only a matter of fairness and justice but also vital for personal development, health, empowerment,
and social progress. Promoting equality in sports requires collective action. This involves challenging
traditional norms, advocating for equal pay and resources, increasing media coverage and exposure
for women's sports, and providing mentorship and support for female athletes. Many individuals and
organizations have been making efforts to promote gender equality and bolster support for women's
sports over the years. Encouraging girls and women to participate in sports, ensuring equal funding
and resources, enhancing media coverage, and advocating for policy changes are some of the ways
that individuals and organizations have contributed to making a difference. In summary, the reasons
behind the higher viewership of men's sports compared to women's sports are multifaceted and
influenced by historical, cultural, and structural factors, as well as media coverage and advertising.
While these factors contribute to the existing disparity, it is crucial to challenge and address these
biases, support women's sports, and work towards creating a more inclusive sports environment that
provides equal recognition and support for athletes of all genders.
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TEOPETUYECKNME ACTIEKTbl TPAHC®OPMALIN TPY JOBbIX
OTHOLLEHWI B TYPU3ME

NwaHxopkaesa Aunpgopa AnekcaHapoBHa
[npekTop No Hay4yHoI paboTe, MHHOBALMAM MU MEXAYHAPOAHbIX OTHOLLEHUAM
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COBPEMEHHbIE MOAXOAbl MAPKETUHIOBOW AEATE/NIbHOCTU
BbICLLUVX YYEBHbIX 3ABEAEHII

AwvpoBa >XaHHa AnbbepToBHA
[VpeKTop No MapKeTUHry 1 KopropaTusHbIM fenaM CUHranypcKoro MHCTUTYTa
pa3BUTUA MeHeKMeHTa B TalluKeHTe
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Puc. 1. OCHOBHble MOAXOAbI K POSIEBOMY Y4acTUHO MapKeTUHra B [AesATelIbHOCTU
YHVUBEPCUTETOB

B pamkax npuBeAeHHOro MepBbIM MPOLECCHOr0 MOAXO4a MAapKETUHIoBas aKTWBHOCTb
YHUBEPCUTETA TPAKTYETCS B KNaCCUYECKOW MHTEPNpeTauym, CornacHoO KOTOPO 3TO [AeATeNbHOCTb
Mo Y[0BNETBOPEHNIO NOTPEBGUTENBCKMX 3arpOCOB, B paMKax KOTOPOI MMEHHO B NpoLiecce o6meHa
3anpochl y0B/IETBOPSAOTCA, a BY3 NO/yYaeT 3a 3T0 HEOOXOAMMOE MaTepuasibHOe BO3HAr paxaeHue.
Cam npouecc MapKETUHIOBOW AeSTENbHOCTU MOXET UMETb Pa3/IMYHOE HAMOHEHWE U TNY6UHY,
NCXoas U3 CTOSLMX 3afady W CYLLECTBYIOLMX BO3MOXHOCTEN, AeTEPMUHUPYEMbIX B TOM 4uMcne
6HOIYKETOM Ha MApKETUHIOBYHO AEATENbHOCTb.

Mpu PYHKLUMOHANIBHOM MOAX0Ae aHan3y noac
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MPUMEHEHWE MC®O0 B Y3EEK/CTAHE: OCHOBHbIE ACMEKTbI U
PEKOMEHALAU

'Hogupa Paxumxomkaesa, 26poxmuM AXMagxoHOB
1NekaH CUPMT no HanpasfieHVsam Gakanaspuara
2AyaMTOp-ByxXrantep B ayquTOPCKoii opraHusauus SFAI, Mpenogasartens 8 CUPMT
https://doi.org/10.5281/zenodo.10829424

1. MpegnocbIIKN CO3AaHMSA MEXAYHAPOAHbIX CTaHAAPTOB (HMHAHCOBOM OTYETHOCTM
(MC®O)
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BmecTe ¢ Tem, 0c060€e BH/MaHWe 3ac/y)XX1BaeT BONPOChI MO NMOArOTOBKE M NepPeroroToBKe
KaZjpoB, CrMeuManucToB, KOTOPble 3HAKT CTaH4apTbl WM CMNOCOGHbI COCTaBMATb [PaAMOTHO
(pMHaHCOBbIE OTYETHOCTM, MPUMEHAS KPUTUYECKOE CY)XKAEHWe, W BblpaXasd 3KOHOMUYECKYHO
CYLLHOCTb MPOBOAMMBIX CLENOK B KOMMaHusax. Ecnu Takve npobnembl He GyAyT yCTpaHeHbl B
KpaTKOCPOYHOIA NepcneKkTmBe, OHW MOTYT CYLLECTBEHHO MPUTOPMO3UTL MpoLiecc BHeapeHns MCPO
B Y36ekucraHe. Takxe He06X04UMO BblaeneHve 60bLINX CPeACTB Ha BbINYCK y4ebHMKOB B BY 3,
MPOBeAEHNe KPaTKOCPOUHbLIX KYPCOB MO MOATOTOBKE W MEPernoAroTOBKe KajpoB Kak Le/loCTHOe
Harpas/ieH1e 411 B3paLLMBaHNA HALMOHA/IbHbIX KapoB.

W nocnefHee, yuuTbiBasl, YTO A/18 MHOrMX KOMMaHWN B Y36eKuCTaHe, OTHOCALUMXCA K
KaTeropmm KpyrHbIX Ha10ronaTenbLLMKOB, ceiiyac UaeT afanTalMOHHO-MNO3HAaBaTe/lbHbIA Nepuos,
roe nyteM npo6 v OWKMOGOK MM  HYXHO BbICTpamBaTb HOBble MOAXOAbl K MPUMEHEHUIO
MeXAYHapOAHbIX CTaH4ApTOB (DMHAHCOBOM OTEYHOCTW, 6bINO Obl LENecoobpasHbiM paspaboTaTb
onpesenéHHy0 MeTOAMKY (PMHAHCOBLIX OTYETHOCTEN, YuMTbiBas crneunduky ux 6usHeca. Takume
paboune LabMOHbI BMECTE C LOMOSIHEHHLIMW PEKOMEHAAUMAMU MOTU Bbl CYLLECTBEHHO MOMOYb
aflanTmpoBaTbCs MHOTVIM KOMMaHUAM W LieNleHanpasieHHo ucxoasa ns npuHumnos MC®O Bbibupatb
B OyZyLLeM MOJENM OTHETHOCTEN, KOTOPbIE B NOJIHOM Mepe PacKporOT CYLLHOCTb GU3Heca OTUETHbIX
KOMMaHWi 1 NOMOryT UM NpuB/edYb NHBECTOPOB.

3akntoyeHve: bonee yeMm 3a 50 neT cBoen fedatensHocT KommteT no MC®O, KOTOpbIiA Obl
npeobpasoBaH B Hayane MunneHnyma B COBET, BHEC OrpOMHbIA BKag B Aene yHUMKauum v
rapMOHM3aLMN MeXAYHapOAHbIX POPM OTYETHOCTM M yyeTa. HECOMHEHHO, 4TO B Y36eKuCTaHe C
CaMOro Hayana OCHOBaHMS HAUMOHA/IbHbIX CTaHAAPTOB Yy4era, MPUHUMMLI U KoHuenumn MCPO
OblM NpubAMKeHbl. OfHaKO, YTOObI NOAHATL HA HOBbIM YPOBEHb YXKEe MMEIOLLMECH AOCTUXKEHUS,
Heob6X0AMMO Jasiblie CnefoBaTb MHTErpaumoHHbIM npoLeccam B cdepe (MHAHCOBOM OTYETHOCTYU
MOCKO/bKy nepexof Ha MC®O npefoctaBuT cTpaHe 60/blue BO3MOXHOCTM A1 peanm3auum
MOTEHUMa/IbHLIX PECYpPCOB, CLeNlaB 3KOHOMWKY CTpaHbl 060/iee OTKPbITbIM C TOYKU 3pEeHMS
(hMHaHCOBOW OTYETHOCTU, NO3BO/IMB TEM CaMbIM YCU/IUTb (IMHAHCOBYHO AUCLUMNIMHY B KOMNAaHUAX,
KOTOpbIe MO CBOE OpraHn3auMoHHON CTPYKTYpe ABNAITCA aKUMOHEPHbIMU. VIMEHHO C 3TOW TOYKM
3peHunsi, CTaHeT BO3MOXHOM 60/1ee aKTUBHOE MPUMEHEHVE COBPEMEHHBIX MEXAYHapPOAHbIX (hopM
KpnopaTuBHOro yrnpasfieHns 613HeCOM.
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Y3BEKVCTOHAA YN->KO KOMMYHAN XY>XANNTOA NHHOBALLVMIOH BA
NHBECTULMOH ®AOTNATHU TALLKWA STUINLLN BA PUBOXXIAHNLLIN

XacaHoB Toxup Abaypaluniosuy

TowkeHT waxpugarn CUHranyp MeHeXXMeHTHN PUBOXK/IAHTUPULL
WHCTUTYTW XO4UMW, U.(0.4., LOLEHT
https://doi.org/10.5281/zenodo.10829436

YW-XK0N KOMMYHan XyXanuru, KOMMyHan Xxwuamatrnapra Ttapudg cuécati, 3HT MyXUMu
axXO/MMHUHT YIA-KO KOMMYHan Xusmatnapura 6ynraH axTUEXNapuHU Te3 Myafataa KOHAMPWLL,
camapanv Ba y3 BakTua TabMUHMALW UMKOHUATUra ara 6ynmaraH camapacu3 60Lwkapys TU3UMUHN
TaKOMUNALWTMPULL Xap [OMM XaM AaefaT bolwkapysugarn [fonsap6 Basudanap cudatnga
kapanagn. LUy myHocabaT 6unaH Mamnakatumuz [MpesvmgeHTy LLU.M.Mwup3uées 2018 nn 29
Aekabpaarn Onuii Maxnucra MypoxaaTHomacuga: “MabnyMKu, KOMMYHan XY>KaIMK coxacu y30K
nnnappaH OyéEH Kynna6  abTuposnapra  cabab 6ynmokaa. LLIyHWHr  yuyH
2019 WnngaH 6Gownab TapmMokda AaBnaT-XyCycuid LUepUKNMK 6yinuya wHBecTopnap 6unaH
XaMKOp/AMKAA MLLINALWHK 6owwnainmms” geraH QUKpPHU uarapy cypau.

YI-XKO0N XYKannrn KOMMYHan XYXKalIMrMHUHT 3HT AMPUK coxacu 6ynune, y Y3 nuura yi-oim
(hOHAVMHN GOLLKAPULL, YI-)KOW (hOHAMIa XM3MaT KypcaTyBuM KOPXOHanap Ba axonuMra Xusmar
KypcaTaguraH UHLIOOTNapHN Kampab onagu. MycTakunnuk iunnapuaa ¥Y36eknuctoH Pecny6amkacy
YA-KON  (DOHAVHWMHT  YMYMWIA MaoHW Ce3unapnv Japaxaga OWAan, axoinM COHWM  Kynaimo
bopaéTraHura KapamacfaH, ofamnapHu Typap-XoW 6unaH TabMWHAAWLA XXOH bowumra TyFpu
KenaguraH yii->Xon MainfloHn KeHraino 6opmokaa.

Y36eKncToHza yii-Koi MyHocabaTnapy 1998 inn 24 fekabpaa Kabyn KMAvHraH Y36eKncToH
Pecny6aMKacUHUHE “Yii-Kol Kogekcu” 6unaH TapTuéra conmHaam Ba Y36eKncToH Pecrybamnkacy
Basupnap Maxkamacy xama Maxaninii fasnat XOKUMUSATI OpraHiapuHuHE 6y coxacuaa bup katop
BaKonat/iapra ara.

YKymnagaH, Y36ekucton Pecnybnvkacyt Basvpnap Maxkamach yii-oii MyHocabaTiapuHm
TapTMbra conmLl coxacuaa:

- YW-KOM oHaMAaH oiijanaHNLL Ba YHUHT acpa/IMLLMHM TabMUHAALW coxacuaarn gasnat
CuécaTvHUN topuTagN, YN-XKON COXAaCUHN PUBOXIAHTUPULIHUHE AaBnaT KOMM/EKC LacTyprapuHu
Kabyn Kunagu;

- YU-XKOWN XY>Xa/urv Ba KOMMYHas1 XM3mat KypcaTtuw 6yinya gasnat 6oLlKapyB opraHiapm
(haonuaTura paxoapavK Kunaau,

- Typap >XOhnapH TakCMMMal xaMaa apeH/a, uxapa wapTHomanapu 6yinya ykaponapra
OepuLl, LWYHWHIAEK YNapHW anaMawTupuwl xamga CoTUW TapTMOMHM WWwnab 4MKaau Ba
Tacaumknanam;

- y[}]-
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CUH(WMHKN Talépnawl yTa MyxyM axamusaTtra ara», Ae6 Tabkupnagu. LUYHWHrAek, mMaskyp
MypoxxkaaTHoMaza paxbap X0AMMNapHUHT MHBECTULMANAP Macaiacuia Basuganiapy Ba MaCby/iMAaTH
TyFpucuga Kymgarunap TabKuinaHraH: «XOokKvumiap, [AaBnar opraHnapy Ba TallKUAoTnapu
pax6apfapUHUHT MHBECTULMANAPHM XKanb aTuLL, XOPUXKNIA MHBECTOP/Iap G1NaH XaMKOPK KWNLL,
AHIM MWwnab yYmkapuwl TypnapuHW TalwKun 3TULW, WL YpUHapW fpatv byimnya (aoninruHun
OLLINPULL 3apyp».
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imperative todelve into the principles of khalifah (stewardship) and trust (Amanah) (Azmi
Sharom), as they serveas the fundamental basis for environmental protection in Islam. This is
primarily because these principles delineate the role of humans, created in this world as a caliph
(khalifah). In the Qur'an, Allah conveys, "Behold, thy Lord said to the angels: 'l will create a
vicegerent on earth' (surah Al- Bagarah). This verse elucidates those humans have been appointed
as stewards on earth, tasked with the responsibility of managing the Earth to the best of their
abilities. Humans, integral to God's creation, share a close relationship with the surrounding nature.
Furthermore, the Qur'an asserts that the Earth is a living entity deserving of respect and careful
treatment, aligning with the principle of justice. Allah S.W.T commands that the outcomes of the
Earth's resources should be appropriately managed, distributed, and utilized by the inhabitants of a
nation. This encompasses various resources such as agricultural produce, livestock, timber,
petroleum, minerals, gold, and more (Azmi Sharom).It extends to human conduct towards the
environment, emphasizing the avoidance of harm. It is essential to recognize that the numerous
disasters and environmental harm witnessed globally stem from human greed and negligence.
Hence, Muslims are enjoined to exercise caution, recognizing a moral duty to preserve the
environment and uphold the rights of all living entities. Islam underscoresthe significance of
conserving water, recognizing it as a vital natural resource essential for survival. The scarcity of
water can have profound consequences on everyone, as humans can only endure for three days
without it (Mohd and Ibrahim). Consequently, Muslims are urged to use water judicious69 0 595.2 841.92 r
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environmentally detrimental. Islamic Finance prohibits investments in sectors such as alcohol and
gambling, while Green Banking refrains from supporting environmentally harmful activities,
directing funds toward positive contributions to sustainability. Both Islamic Finance and Green
Banking prioritize community welfare, with Islamic Finance seeking social justice and addressing
economic disparities, and Green Banking viewing environmental sustainability as integral to
community welfare. Their
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5. ETHICAL AND ECO-FRIENDLY FINANCING IN ISLAMIC FINANCE

Islamic finance has demonstrated a commitment to socially and environmentally effective
products. Countries such as Malaysia, Indonesia, and the Gulf Cooperation Council (GCC) nations
have been pioneers in integrating Islamic finance with green principles. For instance, Malaysia’s
Green Technology Financing Scheme, supported by Bank Negara Malaysia, has been a success
story in promoting eco-friendly initiatives(gtfs.my). Indonesia has seen the issuance of green
Sukuk to fund environmentally sustainable projects. In the GCC countries, there is a growing
emphasis on Shariah-compliant sustainable finance products, aligning with their broader economic
diversificationgoals. Fitch Ratings foresees continued prominence of ESG sukuk in the latter half
of 2023 and beyond, driven by government sustainability initiatives in OIC countries. ESG sukuk
experienced strong growth in 2Q23, totaling USD 30.5 billion, up 22% quarter on quarter. The
projection is for ESG sukuk to surpass 7.5% of global sukuk in the next five years. Key issuers are
concentrated in Saudi Arabia, Indonesia, Malaysia, and the UAE. In core Islamic finance markets,
sukuk holds a significant share of ESG debt. The UAE has introduced regulations exempting
companies listing green or sustainability sukuk or bonds from registration fees in 2023 (Fitch
ratings).

6. CHALLENGES

Non-eco-friendly financing poses negative effects on both society and nature. This includes
environmental degradation, loss of biodiversity, and social inequality. Green banking and Islamic
finance offer opportunities to address these challenges through sustainable financial practices,
fostering economic growth that considers environmental and social well-being. The following
issuesare pertinent to the sustainable development of social and economic sectors that are beneficial
for both society and the environment, as well as in the establishment of an ecosystem that adheres
to international standards:

Capacity Building - developing the necessary expertise within financial institutions stands
as a common challenge. This includes training professionals to assess, fund, and manage projects
aligned with green and ethical principles. Capacity building is crucial for both Green Banking and
Islamic Financing to navigate the complexities of environmentally conscious and Shariah-
compliantinvestments.

Waste Management - financing projects related to waste reduction, recycling, and
sustainablewaste management poses challenges for both sectors. Effective waste management
strategies are integral to the success of green financing initiatives and must comply with Shariah
principles in the context of Islamic Financing.

Financial Institutions Frameworks — a lack of well-defined frameworks for integrating
environmental, social, and ethical considerations into decision-making processes is a common
hurdle. Establishing robust frameworks that align with both green principles and Shariah
requirements is imperative for financial institutions operating in these domains.

Government Regulations - clear and supportive regulations from governments are essential
for fostering a conducive environment for green and ethical financing. Both Green Banking and
Islamic Financing rely on government support to create regulatory frameworks that incentivize
andfacilitate their respective initiatives.
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the number of tourism organizations increased three times and the number of employees in the
tourism sector increased 1.5 times (UNWTO, 2023).

In employment and job creation this represents around 210,000 jobs in average considering the
employment data from 2019 to 2021. According to the World Tourism Organization report, in
Uzbekistan the top tourism industries that generate employment are the ‘food and beverage-serving
services’ employing 62,898 people; ‘road passenger transport’ with 56,430 jobs; ‘accommodation
services’ with 51,955 employees, followed by ‘sports and recreational with 16,236 people; and
‘cultural services’ employing up to 11,693 people in average considering 2019 to 2021.

Moreover, through consistent reforms and visionary policies, it is aimed to create jobs, diversify
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3. World Tourism Organization. (2023). Uzbekistan Visitor Economy Survey. Retrieved from
[https://webunwto.s3-eu-west-1.amazonaws.com/imported_images/45108/150910_uzbekistan_
visitor_economy_survey_jc_final.pdf]

4. World Tourism Organization. (2023). Uzbekistan: Final Report. Retrieved from
[https://webunwto.s3.eu-west-1.amazonaws.com/s3fs-public/2023-10/uzbekistan-final-report-
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OZ1Q-OVQAT SANOATI KORXONALARIDA XODIMLARNI RAG’BATLANTIRISH

Kurbonova Dilafruz Anvarjon gizi
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Mavzuning dolzarbligini bir necha dalillar bilan keltirish mumkin. Birinchidan, ragobat
kuchayib borayotgan va mahsulot sifatini doimiy ravishda yaxshilash zarurati oshib borayotgan
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1-jadval
“Gold PYRAMIDS” OAJ ning xodimlari soni
2018-y. | 2019-y. | 2020-y. | 2021-y. | 2022-y. | 2023-y.
Jami xodimlar 56 60 65 83 83 85
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3-jadval

“Ramazan GP” qo‘shma korxonasining xodimlari soni
2018-| 2019-y. | 2020-y. | 2021-y. | 2022-y. | 2023-y.
y.
Jami xodimlar 25 30 34 38 45 47
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Rag'batlantirishning moddiy va nomoddiy tomonlarini hisobga oladigan kompleks
rag'batlantirish tizimini ishlab chigish va joriy etish tavsiya etiladi. Bu xodimlarning qoniqgish
darajasini va ularning kompaniyaga sodigligini oshiradi, shuningdek, mehnat unumdorligining
0‘sishini rag'batlantiradi.

Xodimlarni boshgarishning muhim jihati xodimlarni tayyorlash va malakasini oshirish
tizimidir. Xodimlarning nafagat kasbiy mahoratini oshirish, balki kompaniyada martaba o°sishiga
ham xizmat giladigan muntazam treninglar va malaka oshirish kurslarini tashkil etish taklif
etilmoqda.

Boshqaruv jarayonlari samaradorligini oshirish va garorlar gabul gilish samaradorligini oshirish
uchun korxonalarda boshgaruv tuzilmasini gayta ko‘rib chigish va kerak bo‘lganda optimallashtirish
tavsiya etiladi. Bunga vakolatlarni topshirish, ierarxiyalarni soddalashtirish va jamoaviy ishlarni
kuchaytirish kiradi.

Inson resurslarini boshgarish tizimlari (HRM tizimlari) kabi HR texnologiyalaridan foydalanish
HR ishining samaradorligini sezilarli darajada oshirishi, yangi xodimlarni tanlash va ishga gabul
gilish jarayonini soddalashtirishi va vaqgtning ko‘p jihatlarini avtomatlashtirishi mumkin.

Kichik korxonalar uchun HR boshgaruvinining zamonaviy usullaridan foydalanish va bunda
rag’batlantirish tizimiga alohida e’tibor berish ahamiyatli. Shuningdek, korxonalarga HR
mutaxassislarini jalb gilish ish samaradorligining ortishiga olib kelishi mumkin.

REFERENCES



https://www.uschamber.com/co/run/human-resources/small-business-human-resources-department
https://www.uschamber.com/co/run/human-resources/small-business-human-resources-department

MANAGEMENT, MARKETING AND FINANCE

INTERNATIONAL SCIENTIFIC JOURNAL VOLUME 1 ISSUE 1

UNLOCKING UZBEKISTAN'S TOURISM POTENTIAL: THE SIGNIFICANCE OF
SMART TOURISM FOR SUSTAINABLE GROWTH

!Nasiba Mukhtorova, 2Zohid Askarov
Westminster International University in Tashkent,
2DSc, Westminster International University in Tashkent,
Dean of School of Business and Economics
1+998712387400, +998712387400
'nmukhtorova@wiut.uz, 2zaskarov@wiut.uz

https://doi.org/10.5281/zenodo.10829500

Abstract. The paper explores the potential impact of smart tourism on unlocking sustainable
growth opportunities in Uzbekistan's tourism sector. By analyzing Uzbekistan's current state of
tourism, the paper highlights the significance of adopting smart tourism practices to enhance visitor
experiences, improve destination management, and foster long-term sustainability. The research
delves into the concept of smart tourism and its relevance to Uzbekistan's unique cultural and
historical offerings. It investigates how leveraging technology, data analytics, and innovation can
attract more tourists and ensure responsible tourism development. The study underscores the
importance of strategic planning, infrastructure development, and stakeholder collaboration in
harnessing Uzbekistan's tourism potential through smart tourism initiatives. Ultimately, the paper
advocates for the integration of smart tourism strategies as a key driver for achieving sustainable
growth, preserving cultural heritage, and maximizing economic benefits in Uzbekistan's dynamic
tourism landscape.

Keywords: Tourism, smart tourism, destination management, sustainability.

In recent years, countries worldwide have highlighted tourism as a vital industry that promotes
their overall economic development. One of the first industries to digitally transform corporate
operations worldwide was tourism, which led to the introduction of online travel and hotel booking.
When information and communications technology (ICT) spread over the world, the tourist industry
consistently embraced new platforms and technologies first (Digital Transformation | UNWTO,
2020). The tourism industry has been impacted by the smart phenomenon due to its high reliance on
information technologies which have become increasingly integrated into travel experiences and
product management in recent years (Gretzel et al., 2015). The European Union specifies "smart
tourism™ as a destination that uses ICT-based (information and communications technology) solutions
to make it easier for visitors to access tourism and hospitality products, services, venues, and
experiences. A city's intelligence is enhanced, and tourist engagement is increased via the investment
and development of these resources. This affects both individuals and companies who gain from more
effective infrastructure and service delivery (Mines Tiernan, 2023).

There is abundant potential for growth in the Uzbek tourist sector with its rich historical,
archaeological, architectural, and ecological resources. The country's tourist industry has grown
substantially over the several years as one of the areas targeted for reform and economic growth.

On January 28, 2020, the President of the Republic of Uzbekistan convened a special meeting
to discuss future tourist initiatives, pointing out the issues of promoting physical culture, and tourism
development. This is clearly demonstrated by the efforts being made to attract visitors and improve
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In addition to enhancing visitor experiences, smart tourism can also play a critical role in promoting
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Abstract. Talent Development programs help organization to upgrade skills of employee as a
result employee show performance via working within an organization. Therefore, this research
explored Training and Development Programs for Student Service Unit at an international university
in Tashkent. The participants of survey were key members of Student Service Unit and data collection
was obtained via providing semi-structured interviews.

Keywords: Talent Development, Training Programs, Student Service Unit, Need Analysis.

1.0 Introduction

It is important for organizations to develop the capabilities and knowledge of current employees
because it will help them not lose stability in different circumstances, and they should focus on the
development of employees who will play important roles when the entities meet futures challenges
(CIPD, 2009).The training development programmes for administration staff at the university is
crucial for improving quality and efficiency of service which they provide to students. There are
several reasons why there may be a need for Talent Development programs for Students Service
Units:
(a)Increasing Competitions; (b)Changing student demographics; (c) Technological advancement; (d)
Enhancing student satisfaction; (e) Professional growth and motivation.
Training Need Analysis may provide information about employees’ efficiency level, the skill areas
most in need and the ways which this might be achieved (Ludwikowska, 2018).
Denby (2010) stated that, Training Needs Analysis is an essential activity in designing training
programs, analysis of organization’s efficiency level and defining systematic investigation.

2.0 Literature Review

Training Needs Assessment is the organizational process of gathering and analysing data that
enhances decision making for selecting trainings which may be best option to develop individuals’
performances, clarifying who should be trained, and making what content should be taught
(Clarke,2003). Training Needs Analysis represents differences between employees’ current
performance and performance that entities expect of them (Mager and Pipe, 1979).
Wright and Geroy (1992) claim that TNA should collect, analyse, and interpret data on individual,
group and organizational skill gaps and it has seven key characteristics:
(a) considering culture and organizational philosophy; (b) being proactive; (c) having method that
allows differences between situations that can be addressed via training and those that cannot; (d)
Allowing interested and involved ones to participate; (e) considering observable skills; (f) using data
analysis and sampling techniques; (g) having cost/benefit analysis.

3.0 Methods
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This study utilizes qualitative methods, focusing on semi-structured interviews with key
members of the Student Services Unit (SSU) at an international university in Tashkent. Interviews
aim to uncover perspectives on talent development needs, organizational goals, and individual career
aspirations. Thematic analysis of interview data will identify common training needs. Based on these
findings, tailored training programs aligned with organizational goals will be designed and
implemented.

4.0 Results

4.1 Manager of Student Services Unit

The first chosen employee for the interview is the manager of Student Services Unit (SSU).
According to the SSU manager, one of the main tasks of her is to fully ensure the administrative
responsibilities to provide effective services to students while complying with all management and
compliance requirements. The Manager of SSU stressed that the primary aim of the organization is
to get customer satisfaction, specifically students. In her point of view, gaining the satisfaction of the
students does not only depend on the academic staff of the institute, but also it should involve the
administrative staff.

Based on his 8 years of work experience, she noted that students always want to participate in
the social life of the institute and spend their free time effectively. Students often come to the Student
Services Unit (SSU) desk to learn about upcoming events and to ask how they can contribute. Even
in their summer holiday, students come to the institute to participate the admission process and help
new comers. Sometimes, it is difficult to involve all the students to such processes and most of them
get upset. In her (manager of SSU) opinion, to handle the problem and to effectively manage student
participation Volunteer Association of the university should be developed. Currently, the university
has the volunteers’ association, but it is not officially opened as a department. During orientation
week when new students join the institute, facilitators are attached to each group and they tell to their
student that the institute have the volunteer association. Student who are willing to take part in the
social life of the institute can join by coming to SSU. According to her, as a manager, she is facing
the challenge of running this volunteer association. She also said that there is not clear procedures
(documentation) on how to manage the association.

Besides, when it is asked “What is your expectations from the company after 5 years? In what
position do you see yourself?” she replied (smiling) ‘I do not know, maybe Senior Manager of
Admission and Student Administration’. She considers herself to have all the necessary skills, which
senior managers should have, and enough experience to be promoted after five years.

4.2 Assistant Manager of Student Services Unit

The second interview was made with the assistant manager of the Student Services Unit. She
had more than three years of experience working as an assistant manager. She noted that her
performance appraisal results are the best ones among her colleagues, meaning that currently she
acquires the necessary skills and abilities to work in the position. Moreover, twice a year the survey
is conducted to evaluate the coordinators (every assistant manager works as a coordinator for
particular level of students) and she always gets satisfactory results from her students anonymously.
She clearly stated that her aim within one year is to reach the position that is senior assistant manager
of Student Services Unit, consequently manager of SSU after 4 or 5 years.

However, she also highlighted that to be able to work efficiently as a senior assistant manager
of SSU she needs additional skills and competences. For example, she believes that to accomplish all
the tasks of the senior assistant manager successfully, one should know how to inspire the team,
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should have the capability to persuade and direct subordinates or other groups in an organization.
Moreover, she emphasized that she is very kind person in her personality and she thought that
kindness might be a barrier when challenging task have to be divided among the team fairly. Because,

in most cases, she prefers to handle all the tasks by herself instead of planning and organizing,
according to the assistant manager of SSU.

5.0 Discussion and Recommendation
5.1. Training for the manager of Student Services Unit
According to the response of SSU manager, they need well-
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MeXaHU3MHM 1LWNad Ymkuw 3apyp. bummm ukrTucogmétura yTuwl Mamniakaria Ba LUyHra moc
paBuLLAa Xyayasiapga SHrv GUaMMAapHM MUANMIA EKKM XKaxoH 6o30pniapuaa Y3VHUHE XaKUKWUiA
MCTEBMOMYNIAPUHM  TOMAAUIaH SHIWM TEXHOMOrUsNap, MaxCynoT Ba Xu3mar/iapra camapan
aiNaHTMPYBUM  AXAUT  TUSUMHM  LUAK/INAHTUPULLHMA  TaKo30 3Tagau. Xyay4nap Mamiakar
NKTUCOANETUHWUHT MHHOBALMOH PUBOXNaHULLINIA TYPTKM GEpULLIN Kepak.

ApfabréTtnapaa MHHOBaUMOH Mogenra Kynnab tabpudnap 6epunraH. IHHOBaLMOH Mogen - 6y
WMHHOBAUMOH (DaO/IMATHU amMaira OLUMPULLHWUHE - TALUKUINA-UKTUCOAMIA  LUAKNK1, WMHHOBALMOH
eUMM/IAPHN N3MALL, LWYHUHTAEK, YLWL6OY (haoUATHN paFbaTiaHTMpKMLL Ba TapTMOra CoMnLL facTakamp.
YpraHunaétraH MyamMmornap KOHTEKCTMAA YMyMaH MHHOBAUMOH MOJEN Xakuia amac, Gasku
WKTUCOAUA  WHHOBAUMAMAPHW  Takpop  WWMNab  UYMKAPULLHWHE - XYLAYAWA  KuxaTgaH
Maxa/IMnNaWTUpUAraH Maxcyc ycynu, UHTerpauus Wwaknm cugatmga “MUHTaKaBuin MHHOBaLWSA
MoLenn” xakuga TaBcuanap Kentmpunagu. Vbktumouin uwnab  UMKapULIHWHE - y3ura  Xoc
LIapouTnapu, MUHTaKaBuii (Me30UMKTUCOANIA) MYXUT GunaH TaBcuiaHraH Mabiym [apaxajarut
MaKpOMKTUCOAMIA NHHOBALMOH LMK/INap Ba MHHOBALMANAP AUHAMUKacUAuP.

MWHTaKaBMiA  WMHHOBALWMOH MOAENHUHT  y3uUra XOCIUIU  MUHTaKaHWHT  6up  Katop
nxTucocnawysura kapab gpaiiBepnapvHn aHMKaab, Kyuay TOMOHMAPUHW PUBOXIAHTUPULL OPKaIn
OOLLKa COXanapHV PUBOXIAHTUPULL UMKOHUATI GenrunaHagu.

VIHHOBaUMOH pPUBOX/MaHMLL Mam/lakaT Xankapo pakobaTbapgowwnvriu oMunu cudgatmga
WNHHOBALIMOH Ca/IOXMAT Ba YHUHT pakobat acocuia pMBOXKIaHMLWLIra Tabempura 6axo 6epui, uwnab
YMKapULL OMWUAIAPU YUYH LIapouTaap ApaTuL, rnoban pakobatia MHHOBALMOH GU3HECHWUHT POIMH
owvpuw 6UpUHYM Japaxanu Basudanapavp. byHra spuwnw yyyH [aBnaTHUHT WHHOBALMOH
CUECATMHN MLWINA6 YMKWLL, YHWHT MexaHu3M/apu Ba [JacTakinapvHu aHuKial, WHHOBALVOH
KoonepauuscuHy parb6atnaHTMpULL, WHHOBALWMOH MOLENHW amaira OLMPULLHWUHE  VXXTUMOWIA-
NKTUCOAUIA XycycusaTnapura (MUKPO- Makpo-, Me30 Japaxaja) abTUbop KapaTuil, WHTenneTyan
MY/IK XYKYKUHU XMMOSi KW/IMLL Ba MHHOBALMOH XapaéHnapHu 60LIKapuLl MexaHU3MUHM ApaTuLL
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Kabyn KWW YYYH LIAPOUT ApaTULLM Kepak. Xyaya/lapHU WHHOBAUMOH PUBOXNAHTUPULLHUHT
acocuMi WaptTm — Xyaya WKTUCOAMETMHWM (haoNuMATHUHI 6Gapya WyHanMwnapuga 6apkapop
PUBOXXNAHTUPWLL SI03UM.

FOkopupgarn TapTubra COAMW  BOCUTAIAPUHWMHE  amasira OWWPUANWIN - XyAYANapHUHT
MHHOBALUMOH PUBOXIAHULIVHUHT MakOyn cypbaTnapuHu TabMuHNahgw, Oy aca Y3 HaB6aTuja
MUHTaKaBU UKTUCOANIA TUSUMHUHE XaM, yMyMaH 6YTyH MUNAUIA UKTUCOANIA TUSUMHUHE MLLNaLL
caMapagopMrHn oLwmMpagu.

By XyKymaT TOMOHMAQH MWHTAKaHWHI TapakKWET CTpaTervscuHM fpatuwga, Kenakakaa
Kalcy coxanapyvHn pUBOX/IAHTUPULL KepaK/IUIX Ba Y apTara KaHZain HaTvxa GepuLLIMHN aHrnawra
NMKOHWHW Bepasn.

MWHTaKaBUiA  UKTUCOAWUIA  PUBOXNAHULIHWHI  MHHOBAUMOH MOAENMHW  LWAKNNaHTUPULL
MaKcaamaa Kyinuparn 6ump KaHya >XKuxaTtnapHu xmucobra onuwl kepak. 1. XyayAHUHT MaBXy[,
JpariBepn xamfia UKTUCOAUIN CIOXUATHU PUBOXIAHTUPWLL; 2. DpKMH 6030p TaMmomunmnra acocaH
NKTUCOAMIA COFIOM pakobaT MyxUTUHM ApaTuil; 3. Maxannumii GromKeTHN XyayAPVIHT UKTUCOANIA-
VOKTUMOWIA PUBOXNAHTMPULL YYYH TYFPU TakCUMAall Kepak; 5. MUHTaKaBUil PUBOXNAHWULLIHUHE
acocuii omMun cugatmaa MHCOH pecypcnapupaH (oiganaHnl Kepak; 6. MUHTaKaBUiA UKTUCOANIA
PUBOXXNaHMLW MyBah(haKUATUHN TabMUHIOBYM UHAPATY3UAMaNapH PUBOXXNAHTUPWLL Kepak.
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POJIb MAPKETUHIA B CTAHOBJIEHW N PA3BUTIW XJTONMKOBO-
TEKCTWUJIbHbLIX K/TACTEPOB Y3BEKMCTAHA

MymMnHoBa ¥ MugaxoH AunsLuog Kusu
[OKTOpaHT, TeKCTUMbHbIA MHCTUTYT

https://doi.org/10.5281/zenodo.10829613

AHHOTauus.







MANAGEMENT, MARKETING AND FINANCE

INTERNATIONAL SCIENTIFIC JOURNAL VOLUME 1 ISSUE 1

3aKnoyeHne

B 3akntoy4eHMM MOXKHO CAenatb BbIBOJ, YTO PO/ib MapKeTMHra B CTaHOBNEHUU U PasBUTUU
X/TOMKOBO-TEKCTU/bHBIX KIAaCTEPOB Y30eKMCTaHa SBNSAETCS K/YeBOW. poBeas MapKeTUHIOBOe
nccnefoBaHne, MOXHO LOCTUYb YBENIMUYEHUS SKOHOMUYECKOW 3th(heKTUBHOCTU, a TaK e MOBbICUTb
KOHKYPEHTOCMOCOBHOCTb.
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THE IMPACT OF FINTECH INNOVATIONS ON INVESTMENT BEHAVIOR AND THE
FUTURE OF INVESTMENT- EVIDENCE FROM UZBEKISTAN
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Abstract. Fintech, the fusion of finance and technology, has revolutionized the financial
services industry, significantly altering investment behavior. This paper examines the influence of
fintech innovations on investment decisions and their repercussions for investors and financial
institutions, with a special emphasis on Uzbekistan. Through a meticulous review of literature,
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Literature review

Fintech innovation refers to the development and implementation of new technologies and
business models in the financial services industry. An extensive literature review has been conducted
on fintech innovation and investment.

Fintech innovation encompasses a wide range of technologies and services, including
blockchain, artificial intelligence (Al), machine learning, digital payments, peer-to-peer lending, and
crowdfunding. These innovations are transforming traditional financial services and creating new
opportunities for consumers and businesses (Schueffel, 2016). There are Several factors drive fintech
innovation, including advancements in technology, changing consumer preferences, regulatory
changes, and the emergence of new market entrants (Yermack, 2017). Additionally, the growing
demand for financial inclusion and access to services in underserved markets has fueled the
development of innovative fintech solutions (Demirgiig-Kunt et al., 2018). Fintech innovation has
had a profound impact on the financial services industry, leading to increased efficiency, lower costs,
and greater accessibility of financial products and services (Gai et al., 2018). For example, digital
payments and mobile banking have made financial transactions more convenient and accessible to a
wider range of consumers (Nasir et al., 2019). Despite its benefits, fintech innovation also poses
challenges and risks, including cybersecurity threats, regulatory challenges, and concerns about data
privacy and consumer protection (KPMG, 2020). Additionally, the rapid pace of innovation can
outstrip the ability of regulators to keep pace, leading to potential risks for consumers and financial
stability (Acharya et al., 2017). Looking ahead, several trends are shaping the future of fintech
innovation, including the continued growth of digital payments, the rise of decentralized finance
(DeFi), and the integration of Al and machine learning into financial services (BIS, 2021).

These trends are expected to drive further innovation and transformation in the financial
services industry.

1. Technological Advancements: Fintech innovations, such as artificial intelligence (Al),
machine learning, blockchain, and big data analytics, are transforming the way investment decisions
are made. These technologies provide investors with access to real-time data, advanced analytics, and
automated trading strategies, influencing their investment decisions (Yermack, 2017; Demirglc¢-Kunt
etal., 2018).

2. Digital Platforms and Accessibility: Fintech innovations have led to the proliferation of
digital investment platforms, making it easier for investors to access financial markets and manage
their portfolios online. This increased accessibility has democratized investing, allowing a broader
range of individuals to participate in the financial markets (Schueffel, 2016; Gai et al., 2018).

3. Behavioral Biases and Decision-making: Despite the advancements in fintech, investors
are still susceptible to behavioral biases that can impact their investment decisions. Fintech
innovations may exacerbate these biases or, conversely, help investors overcome them through
personalized advice, nudges, and behavioral interventions (Barber & Odean, 2001; Barberis & Thaler,
2003).

4. Regulatory Environment: The regulatory environment surrounding fintech innovations can
influence investment behavior. Regulations that promote innovation and competition in the financial
sector can lead to more diverse investment options and better outcomes for investors. However,
inadequate regulation or regulatory uncertainty can create risks for investors and financial institutions
(Acharya et al., 2017; KPMG, 2020).
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Abstract. Takaful is an Arabic word which means "solidarity,” and it refers to an Islamic
insurance system that serves as a substitute for traditional insurance. Takaful, a type of insurance, is
joining a rapidly expanding worldwide market, fueled by the expansion of Asian countries and the
Middle East's economic success. Takaful is built on the idea of collaboration or mutual aid, and it is
Tabarru (Voluntary), which means that the associated risks are distributed jointly among the
volunteers.

Takaful is best understood as an agreement (or policy) signed by a group of participants who
opt to collectively guarantee themselves against loss or harm sustained by individual signatories, as
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protection device for long-term sustainability. This study would then be used to assist policymakers
in strengthening the regulatory environment for Islamic insurance. It will also assist Islamic insurance
operators in understanding difficulties and improvements in order to establish strategies to promote
Islamic insurance globally.

REVIEW OF LITERATURE

Takaful is another name for Islamic insurance. Takaful is derived from the Arabic kafl, which
means assurance or duty, and technically refers to cooperative insurance against a well-defined
projected loss affecting one's life, property, or other valuable item (Billah et al., 2019). Takaful is an
Arabic term that means "guaranteeing each other," which signifies that contract parties will help each
other if one of them experiences a loss (Bekkin, 2007). Takaful insurance emphasizes the value of
solifromty and shared benefits, among other things (Hassan, 2020). The takaful model is derived from
the notion of taawun, which implies mutual support or helping each other; the risk is shared among
the participants (Abdullah, 2012). According to the Fatwa of the National Sharia Council (DSN) of
the Indonesian Ulema Council (MUI), Islamic insurance derives from the words ta’min, takaful, or
tadhamun, which mean an effort to protect and help each other between several parties through
investment in the form of assets and or tabarru' that provide a pattern of returns to face certain risks
through a contract (engagement) that is under sharia compliance. A utilized contract is one that has
no gharar (fraud), maysir (gambling), usury, zhulm (persecution), risywah (bribery), haram (illicit)
commaodities, or immorality. Insurance is a concept that combines risk management and protection.
Insurance firms give financial protection against unforeseen financial loss. As a result, the primary
activity of insurance is the transfer of risk from the policyholder to the insurance firm. (Luis &
Moncayo, 2012), on the other hand, emphasizes the key contrasts between conventional and Islamic
insurance. For starters, there is no risk transfer between policyholders and the firm. Policyholders
share the risk of insurance. Second, the parties are bound by Islamic contracts (akad) such as wakala
(agency) or mudharabah (partnership). Third, the Shariah Advisory Board must accept the method,
including issuing a fatwa on the operational aspects. Fourth, the company must ensure Sharia
compliance through an annual Sharia review or audit. Furthermore, the policyholder's financial
contribution will be divided into two funds: one is an investment fund based on the principles of
mudharabah (profit and loss sharing), and the other is pooled based on the principles of tabarru’. The
connotation of mudharabah is that Islamic insurance serves as a mudharib (manager) who contributes
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The agents & brokers segment dominated the takaful insurance market by distribution channel
in 2020 and is expected to retain its dominance throughout the forthcoming years. With an increase
in sales for tailored and personalized takaful insurance coverage, independent brokers and agents are
employing different websites and online selling platforms, which have become a prominent trend in
the industry. Nevertheless, the direct reply category is predicted to develop considerably throughout
the projection period, owing to rising consumer preferences for directly acquiring takaful insurance
and a growing number of benefits of direct sales, such as comparatively cheap product cost and others.
GCC led the market in 2020 and is likely to maintain its position over the forecast period. The increase
is linked to increased knowledge of the benefits of takaful insurance, which has been fueled by recent
political and tragic events. Furthermore, demographic considerations such as a growing population
base, a big foreign workforce, and rising life expectancy are projected to have a positive impact on
demand for takaful insurance products in the GCC. Notwithstanding, Asia pacific is expected to grow
significantly during the forecast period, owing to rising digitization in various Asian countries and
the adoption of advanced technology by takaful insurance service providers to increase sales and
market value, which is helping to push the market growth in the region in this region.

The takaful insurance market is divided into four sections: distribution channel, kind,
application, and region. Agents and brokers, banks, direct response, and others are the distribution
channels. It is classified into two types: family takaful and generic takaful. The market is separated
into two categories based on application: personal and commercial. It is examined by region,
including the GCC, Asia, the Middle East, and the entire world. Abu Dhabi National Takaful Co.,
Allianz, AMAN Insurance, Islamic Insurance, Prudential BSN Takaful Berhad, Qatar Islamic
Insurance, SALAMA Islamic Arab Insurance Company, Syarikat Takaful Brunei Darussalam,
Takaful International, and Zurich Malaysia are among the key players in the takaful insurance market.
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the need of takaful insurance has increased demand for health takaful insurance, family takaful,
business protection plans, and other products. As a result, the COVID-19 epidemic has had a minor
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RESULTS AND DISCUSSION

The momentum of establishing the halal value chain may be carried forward via Islamic
insurance. Halal VValue Chain (HVC) is an integrated industry that uses the halal concept from input
to manufacturing, distribution, marketing, and consumption (Antonio et al., 2020; Pimada &
Sukmana, 2016). Food and beverage items, tourism, fashion, cosmetics and medicines, recreational
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OCHOBHbIE METOAO/10I MYECKWE KATEIOPUW NMPOIMMHO3MPOBAHNA
TOIM/IMBHO-SHEPITETUYECKOI O BAJTAHCA CTPAHbI

LykypoB XypLumg LaxobunamnHosny
CUHranypckuin MHCTUTYT Pa3BUTUSA MeHepKMeHTa B . TallKeHTe
+998909920095
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AHHOTauus. MporHo3upoBaHe M3MEHEWs TOMIMBHO-3HEPreTUYeckoro banaHca CTpaHbl
NO3BOMT PYKOBOACTBY CTpPaHbl CBOEBPEMEHHO OCYLLECTBAATbL M paspabaTbiBaTb HayyHO
060CHOBaHHbIe MEPONPUATUA U CKOOPAMHUPOBAHHbIE AeACTBUA N0 06eCneveHnto SHepreTUYECKO
6e3onacHOCTU CTpaHbl 1 6ecrnepeboitHO Nofayn TOMIMBHO-3HEPre TUYECKUX PECYPCOB OTPac/isam
9KOHOMUKM, @ TaK>Ke 415 YL0BNe TBOPEHNS HYXK /L HAaCeNeHNs 1 00beKT 0B COLMaNbHON CTPYKTYPbI.

KntoueBble cnosa: KaTeropuv npPOrHO3“poBaHWs, TOMAMBHO-3HEPreTUYeCKUin banaHc,
MeTO/bl MPOrHO3MPOBAHMSA, TUMNONOrUA NPOrHO30B, MaCLLTabbl NPOrHO3MPOBaHUS, IKCTpanonauus,
MOJeNvnpoBaHue

B ycnoBusix pbIHOYHOM 3KOHOMMWKM MPOrHO3MPOBaHME SBMSETCS OCHOBOW BCE CUCTEMBI
yNpaB/eHns, NO3BONAIOLLEN ONPeeNsTh BO3MOXHbIE LIEIN PasBUTUS 06LLIECTBA U HEOBXOANMbIE /1S
NX [OCTVKEHUSI PECYPChl, BbISBMSATL Hambonee BEPOSTHbIE M 3KOHOMUYECKU IPDEKTUBHbIE
BapuaHTbl JONTOCPOYHBIX, CPEAHECPOUHBIX M KPATKOCPOUHbIX NMNaHOB, 060CHOBbLIBATL OCHOBHbIE
HanpaBfeHUs  3KOHOMMWYECKOM  MONUTWKW,  NPeABUAETb  MOCNeACTBUS  MPUHKMMAEMbIX
YNpaB/ieHYeCKUX PELUeHU U peann3yeMbiX B KW3Hb MEpPONpUsTWiA. B YCNoBMSIX Hay4HO-
TEXHWUYECKOro Mporpecca ¥ COBEPLUEHCTBOBAHMUS XO3AACTBEHHbIX OTHOLUEHWIA YCNOBMSX PbIHKA
MPOrHO3VPOBaHMe NPUOGPETAET POJb OAHOTO M3 KHOUEBbIX HayYHbIX (haKTOPOB B YOPMYMPOBAHNY
CTPATErMyYecKMX 1N TaKTUUYECKUX HanpaB/eHUiA 06LLECTBEHHOTO Pa3BUTHS.

OAMH ”3 BbIJAIOWMXCA TNpeAcTaBUTeNell MeHeMKMeHTa AHpu daiionb, SBASHOLLMIACS
OCHOBOMOJIOXKHUKOM aAMUHMCTPATMBHOIO NoAXoAa K YNpaBfeHWto, oco6oe 3HaYeHWe B CBOUX
Hay4HbIX MCCNefoBaHMAX YAEeNs/ BOMPOCAM MPOTrHO3VMPOBAaHWS U MNAHUPOBaHUS, OMNpeaenvB
Heo6X0AMMOCTb KPaTKOCPOYHOrO M A0MFOCPOYHOTrO MMaHMPOBAHWUS B KaXAoW opraHusauum [1].
MporHo3bl HeOGXOAMMbI B TOCYAApCTBEHHbIX M KOMMEPUYECKUX OpraHu3aLmMsx B pPasfnuHbiX
MPOU3BOACTBEHHbIX 06/1aCTAX, (MHAHCMPOBAHUM, MAPKETUHTE, YNPABEHWI NEPCOHANIOM W ApYTiX
o6nactsx. CneaosatenbHO, MPUHSATIAE YNPaBNEHYECKNX PELLEHWIA OTHOCUTENBHO By AyLLIMX AeACTBUI
OCHOBBbIBAETCS Ha TEX UM UHbIX NPOrHOCTUYECKUX OLIEHKAX.

AnnapaT nNpoOrHo3MpPoBaHUsS MOXeT ObITb WCMONMb30BaH [/11 0GOCHOBAHWS MPUHSTOrO
PELLEHNS, OMMUpPasiCb Ha MOHMMaHMWe KONMYECTBEHHOrO W KAauyeCTBEHHOrO WHCTPYMeHTapus
MPOrHO3VPOBaHNSt U ero pasyMHOe MCMO/b30BaHWE C LIENbIO U3BMEYEHMs HEeOGXOAUMOWA ans
MPUHATUS  pelleHns MHGopMauun. Ha  CerofHslHWA [eHb Kaxablli MeHemMkep B  Lensx
MPOrHO3VPOBaHNS MEET BO3MOXHOCTb UCMO/Mb30BaTh annapaT aHain3a faHHbIX, NpUYeM, 3HaHue
3TOro anmnaparta
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- OT MpeAnonaraemMoro COCTOAHNUSA B OyAyLLEM K CYLLECTBYHOLLUM TEHAEHUUAM U UX U3MEHEHUAM C
Y4YeTOM 3afjaHHOW Lenn.

[JaHHble TNbl NPOrHO30B Ha MPaKTUKe NPy COBMECTHOM WCMO/b30BaHUM paccMaTpuBatoTCs
Kak HaripaB/ieHUsi K MNPOrHo3“poBaHUtO, MNPU COBMECTHOM WCMO/b30BaHUM KOTOPbIX YeTKO
MPOCNEeXNBAETCA PO/b MPOrHO3MPOBAHWUSA KaK WHCTPYMeHTa M/1aHUPOBaHMA MO  LOCTUXEHWIO
nocTaefieHHoON Lenn. CTumynupyrowas (QyHKUUS NPOrHO3VMpoBaHUA MPOSBSETCA B TakoW ero
0CO6EHHOCTN, KaK a(eKT BO3AENCTBUSA MPOrHO3a Ha MCXOAHbIe NPeAnoChINKM npeasuaeHus. Mpw
9TOM BO3[ENCTBME MOXET MMETb KaK MOMOXMUTENbHOE, BbI3bIBAKOLLEE YCKOPEHMe OCYLLEeCTB/IEHUS
MPorHo3a, Tak W OTpuLaTe/lbHOe, TOPMO3SfLLee ero peanus3aumio, 3HauyeHue, a B OTAE/bHbIX
CUTyaLMsAX CONPOBOXAAETCA camopaspyLUeHMeM NporHo3a.

AT0 0ObACHSETCSH TEM, UTO AOCTMXKEHME LieNelt MPOrHo3a HaxoamTca B NPSMOIA 3aBUCUMOCTU
OT 0OBEKTUBHbIX YC/IOBWUIA €r0 OCYLLECTB/EHMSA. [pK COOTBETCTBMM NPOrHO3a Ha3peBLLUM YC/TOBUAM
pa3BUTMA 00bLEKTA €ero peann3aums Ha NPaKTUKe OCYLLECTBAAETCS ycnewHo. Hao6opoT, npu
HeCOOTBETCTBMM MPOrHO3a 3TUM YC/MIOBUAM, €ro peanunsaums OyfeT WMeTb OTpULATESbHbIIA
pesynbTart. B3aMOoCBA3b YCOBUIA OCYLLLECTB/IEHMS MPOrHO3a C €ro OCHOBHBLIMU LIENSMU OKa3blBaeT
CYLLECTBEHHOE B/NSHUE U HA B3aUMOLEVCTBME MPOrHO3MPOBAHWS C TEOPUEN NPUHATUA PEeLLEHWA.
3TO 03HAYAET, YTO PELLEHNS NPUOPUTETHO NPUHUMAIOTCSH HA OCHOBE [aHHbIX MNPOrHO3MPOBaHMS, a
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